


WARNING

Listening at a high volume
for a long time may
damage your hearing.




Avoid curse
of knowledge

Cut your research
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What Is the Higgs?

Drawings by Nigel Holmes



An elusive, missing snowtflake in %

our theory of falling snow.
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Choose who
not to aim for

Sacrifice audiences
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“l try to imagine
how the
toothbrush will
feel in the
persons mouth”

-Philippe Starck
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BACKGROUND . IDEA

OKarte s the second biggest mobile | Masks came from the Internet to demolish
pre-payment card in Latvia. But t didn't have |  the boundary separating the virtual world
its own face. We had to create a character +  from the real one.
*\ who would captivate and inspire digital youth.
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Mobile and web content
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so/ of the Latvian population know +117 °/ return on planned target amount
O that the masks represent OKarte. ° for mobile internet campaign.,
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Trash 99% of
your content

Quality is a choice

No. No. No. No. No. Yes.



*‘ fromVolkswagen! A©3 SIZZLER
8 with new sass and skea -daddia!
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214 LDNVENIENT LDCATIONS: E Z CREDIT!

WA&'&V dpaler?

THE RLLAAMIRICAN CAR!
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Rules of advertising:

1. Always localize

2. Always tell the reader where
he can buy your product

3. Avoid all unpleasant
connotation about your
product

4. Always give prominent
display to your product logo

5. Always feature news in your
advertisement

6. Whenever possible, show
people enjoying your
product

7.Whenever possible mention
your product name in the
headline

8.Don’t use negative
headlines

9.Show the product
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New fram Vilkswagon! A 63 sizzler

with new 5555 and skeedadd/e!
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THE ALL-AMERIDAN GAR:
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Rules of advertising:

+Alwaystoealize—
2. Always tell the reader where
he can buy your product

3. Avoid all unpleasant
connotation about your
product

4. Always give prominent
display to your product logo

5. Always feature news in your
advertisement

6. Whenever possible, show
people enjoying your
product

7.Whenever possible mention
your product name in the
headline

8.Don’t use negative
headlines

9.Show the product



Rules of advertising:

3. Avoid all unpleasant
connotation about your
product

4. Always give prominent
display to your product logo

5. Always feature news in your
advertisement

6. Whenever possible, show
people enjoying your
product

7.Whenever possible mention

_ | your product name in the

ot = headline

A i sitoee == 8.Don’t use negative

———— A = headlines

9.Show the product
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New fram Valkswagan! A 63 s/zzler
~— with new 5858 and slfeea'add/ﬁ/




Rules of advertising:

4. Always give prominent
display to your product logo

5. Always feature news in your
advertisement

6. Whenever possible, show
people enjoying your
product

7.Whenever possible mention

e your product nhame in the

P —— | headline

phe g Tt Vﬁ) KS 8.Don’t use negative

| AGEﬁ headlines

9.Show the product

New fram Valkswagen! A 63 sizz/er
with new 53ss and skeedaddle!
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New from Volkswagen! A ‘63 S/Q/Er
with new sass and skesdadd/e!
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display-to-yourproductloge-

5. Always feature news in your
advertisement

6. Whenever possible, show
people enjoying your
product

7.Whenever possible mention
your product name in the
headline

8.Don’t use negative
headlines

9.Show the product



Rules of advertising:
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6. Whenever possible, show
people enjoying your
product

7.Whenever possible mention

v - your product name in the

e headline

e 8.Don’t use negative
- headlines

9.Show the product

Sthink //))/ ( T and youll choosé
) jolkswagen




Rules of advertising:

Think B!G and you'll chooss . .
7.Whenever possible mention
VOLKSWAGEN !

your product name in the
—_— headline

—_—— " 8.Don’t use negative

-——— - - Bl —

G e e N, Sw—— headlines
9.Show the product
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Rules of advertising:

8.Don’t use negative
headlines

9.Show the product
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Think small.
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Rules of advertising:

9.Show the product



Think small.

Rules of advertising:



Think small.




Emotional
brain Social

Talk to all brain

three brains Rational
brain

That's what sticks




BACKGROUND

Ventspils is a city by the sea in the far west
of Latvia. It is well known for its ambition

and quality of life, but its tourist flows were
stagnating. We had to attract more visitors,

RESULTS

Teaser campaign made
and to make them return. 500 000 EUR worth of media
Ventspils is far more than a mere city. :
It is a State Within a State. In one week 74% of Latvian population
was aware of Ventspils Venti

, ‘(target 50 %)

"\

© Aimost 10 million Venti were
obtained by visitors(target: 1 million)

IDEA

Let's act like a state - print Intwo morihs, 50 000 people
our own money and ope - P ¥.

% of them beign foreign visitors

embassies worldwide. ils itself has 43 000 inhabitants).

EXECUTION

After Ventspils mayor announced that Ventspils Al the peak of interest, the Venti currency was launched Crowds of visitors queed at Ventspils tourism A global Ventspils embassy was opened online
would have its own currency, it became The bank notes feature Ventspils' mos! interesting tourist centres to get hold of their first 300 Vents, for 103 world countries

the #1 news story of the week. destinations and sightseeing attractions.

Even the President of Latvia and

the Head of Central Bank had
to take part in the debate.
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How to think like a strategist?

D

Avoid the Define a Aim for a Appeal to all
curse of narrow key clear change three types of
knowledge audience in behaviour human mind




\ How to do the African Story?
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Data

Avoid the
curse of

.
Audience Story
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1 Rational,
I Focus on the Message : e
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T emotional
reader more than Simplity. and worth
the topic.

sharing.

knowing
too much.



WARNING

Talking at a high volume
for a long time may
damage your voice.
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KRISTAPS SILINS

ksilins@me.com
@ksilins
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