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Production, trade & consumption 
trends in Europe 



EU F&V production 

2005/2010 
 
• Fruit: -7%  
• Veg: -8%  



EU fruit exports and imports 

2005/2010 Import Export  

Fruit  -1,30% 31% 

Vegetables -7% 20% 



EU consumption trends 

EU-27 population going up  

2005/2010 Gross supply  Net supply  

Fruit  -7,70% -8,40% 

Vegetables -8,90% -9,30% 



Consumption deficit 

Freshfel’s latest Consumption Monitor  

⇒ demonstrates an on-going decrease/stagnation of consumption across Europe 
(between 2000 & 2010 = - 100 g per day) 

⇒ 2011 initial data confirm trends!  

 
Average supply per day per year 

 (g/capita/day) 



Consumption deficit 

Freshfel’s Consumption Monitor  

Based on gross level ( assuming it would then cover both fresh and processed 
consumption) , it demonstrates that level of consumption remains largely 
below WHO recommendations in many MS  

=> discounting a waste percentage would lead to even more worrying data  

 

2010per capita availability of fruit and vegetables per Member State, compared to 
the WHO/FAO minimum intake recommendation 



Consumption Monitor - waste 

Source: FAO, “Global Food Losses and Food Waste” Study 
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Challenges to  consumption 



Challenges 

• Are F&V expensive? => price misperception 

– Comparing fresh produce to competing categories  

– Misperception also influenced by value chain ignorance  

=> produce are not going straight from orchard to retail shelf  
 

 

• Impact of economic crisis  

 => on-going retailers/consumers focus on price  

– challenge for sustainability of the producers  

– food security at stake 

– Matching new consumers requirements  

 has a cost influencing price 

Presenter
Presentation Notes
Eating 5 a day (625 g/day) could cost between 0.5 € and 2 € / per day
Fruit and vegetables represent only a small part of the total consumer expenditure  (1%-1,5%)




Challenges 

• Image at stake  
– NGO denigration campaigns influencing retailers and consumers 

attitudes as well as credibility of public authorities  => need to restore 
confidence in legislation  

– Impact on image in case of food safety crisis (EHEC - confusion 
generated by the sector itself)  

– (Mis)use of image by Agro/FMGC industry:  
• competing products containing no or limited fruit… 

• labelling debate (GDAs) 

 

 



Challenges 

• Lifestyle  

• Getting the youngest to eat  

fruit and vegetables! 

•  Less time for cooking at home 

• Eating more away but F&V  

still have problem of availability 

and accessibility (equipment, education...)  

 

 

 

 



Challenges  

• Meeting customers expectation  

•  standard  constant  quality   

•  freshfness 

•  enjoyment 

•  convenience  

• shopping experience 

 
 
 



Challenges 
 

• Communication and promotion 

• translating many findings of  

scientific community into marketing messages 

• “competing” with pharmaceutical  

• Limited sector budget for promotion  

=> ratio of 1 to 100 - limited brand compared to FMCG and sector 

fragmentation 

•Limited public promotion  budget  

 
 
 

 Health Benefit                 Marketing Investment 



Proliferation of (confusing) messages  
• Little coordination  and poor communication  

in case of crisis (EHEC)  

• Local v global  

• Proliferation of logos and messages 

• Weak information  

on  production methods on portions, tips...  

Challenges 



Opportunities for consumption 



Opportunities 

Consumers readiness to eat more fruit and vegetables 
(Eurobarometer)   



Opportunities 

Health: Obesity and chronic diseases 
 

– WHO report on status of chronic diseases 

     => role of diet rich in fresh fruit and vegetables  

– UN report this week on tax for junk food/ no VAT on f&v 

– Alarming rate of obesity among the youngest (School Fruit Scheme & 
accompanying measures)  

– Huge cost to society 



Opportunities 

EU policy reshuffle  => moving towards healthier/environmental 
friendly products IN 2012  

 

– CAP 2013 budgetary reform: opportunity for fresh produce?  

– School Fruit Scheme: a positive instrument to be extended?  

– Promotion policy: a reform coming up, reinforcing the position of fruit and 
vegetables?  

– CMO report on fruit and vegetables (December 2012 )  

– Role of authorithies in generic communication (like in USA)  



Opportunities 

• Innovation  
– European Partnership Agricultural Productivity and Sustainability  

– Towards better coordination of research?  

– More innovation in  new varieties (club...)  
 

• EU claims regulation 
– Protect image (negative aspects) => denigration campaigns  

– Enhance image and better use of health assets (claims) 



Opportunities 
          Environment /climate change v. healthy food  
             (Barilla environmental food pyramid) 



       Freshfel case study: Where is the fruit? 

• General outreach study  on the display of images or reference to fruit in their 
packaging  

• 207 products analysed  
  => 6% of products  did not specify the amount of fruit  content 
 =>  18%, almost 1 in 5 products displaying fruit on packaging, contained no fruit or 

minimal fruit  
     => 32% had less than 10% fruit content  
      => 27% had a content between 11% and 50% of fruit 
      => Only 17% of products had more than  
            50% fruit content 
 
 Besides, only 13% of products had more than 50% fruit content and 
 less than 15 g per 100 g of sugar content (draft parameters  
 for future  EU legislation on claims) 
 
Study available on www.freshfel.org and on  
www.enjoyfresh.eu  
  

 

Opportunities  

http://www.freshfel.org/�
http://www.enjoyfresh.eu/�


Opportunities  

“Enjoyfresh” initiative: a website with positive stories moving into 
Platform for networking and best practices www.enjoyfresh.eu  

Information on: 
Production, trade & consumption 

Quality + link to freshquality.org 

Sustainability 

Fresh Facts 

Nutritional and health data 

Promotional activities across the world  

Tips to consume/recipes 

Newsroom  

http://www.enjoyfresh.eu/�


Conclusions 



Conclusions 

• Stagnating consumption, BUT possibilities to increase it: 
 Profile fresh produce image to consumers and decision makers  

 Rectify misperceptions and take the benefit of our assets 

 Brainstorm and improve collective communication => “fresh produce” as a category 

 Stimulate new position in emerging market segments  

• Consumers in principle “positively minded”  

• Strong  fresh produce features to be for the sole use of the sector with  
 good health and nutrition determinants  

 positive ecological/environmental records 

• Need for a European business plan to boost consumption  
– Understanding the reasons behind the decline 

– Pan-european platform for stimulating consumption  

– Create a digital fresh prodcue community 

– Consider a pan european generic communication with support of EU 

– Enhance promotion and SFS  

– 2012 as a milestone ( CAP 50’s , CMO report , promotion white paper 



Conclusions 

• Relevance of the School Fruit Scheme: 

• Scheme is progressing in regard to number of children  

• Get the youngest on the right track in regard to taste and texture  

• Scheme to be driven towards the products  and secure a wide diversity of 
product available to children  

• Facilitate the logistics and administration 

• More communication is required both at EU level and in regard to 
accompanying measures at national level  

•  More budget will improve the efficiency of the scheme and its outreach  



Thank you! 
 

 

info@freshfel.org 

www.freshfel.org 

www.enjoyfresh.eu   
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