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Presentation Notes
Intro by Peter Baader:During negotiations with EP and Council, the Commission committed to analyse the supply and demand situation for plant proteins and to explore possibilities to further develop their production in an economically and environmentally sound way…in October 2017In February 2018, Commissioner Hogan presented the programme to perform this work during the AGRI-FISH CouncilToday the work has been concluded with the adoption of the Report on the “Development of plant proteins in the EU” by the College of the Commission.Today’s conference to present the results, to discuss paths for further development and to identify most suitable actions. Pleased to give the floor to Rudolf Mögele to present the report and its main findings.
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Recalling the work programme on the protein report
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”Environment and agronomic practices" in Romania
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Presentation Notes
Welcome participantsThank the Austrian Presidency for their hosting and support of this project.Happy to share with you the main findings of the report, which has just been adopted today, just a couple of hours ago.It is a report that gives an overview on 15 pages (maximum length allowed!) on the different elements influencing plant protein use and production in the EU and some ideas on the way forward. The report is a result of the work of many contributors and different actions coordinated by DG AGRI:Most of you here today have contributed already at the very beginning by replying to the survey (444 in total)Four expert workshops to crystallise main challenges and opportunities in research, environmental and agronomic practices, supply chains and market segments. �Also here, I would like to thank the Member States involved in the organisation of the workshops (Romania, France and the Netherlands) The externally contracted market study, whose preliminary results were presented in the last workshop in the Netherlands and which we plan to publish early 2019. Several bilateral meetings with Member States and stakeholder groups to understand regional specificities and different approaches to tackle the issue.Many of you were part of this work and I would like to take the opportunity to thank all of you for your support, sharing of information and interest in the topic, which no doubt is very relevant…. 



EU use of protein and their sources 
(in million tonnes of crude proteins 2016/17)
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First a disclaimer to avoid misunderstandings: what do we call plant proteins in the report are high protein content plants, legumes (or pulses and fodder) and oilseeds. Obviously humans and animals also cover their protein intake from other plant sources with lower protein contents, such as cereals. However, for the purpose of this report, i.e. to analyse the potential of high-protein crops, other sources are not covered. In the slide you see the EU’s use of plant protein:  for feed and food.While self-sufficiency rates are relatively high for pulses, rapeseed, sunflower, and dried fodder, the soya bean complex, i.e. taking beans, meals and seeds together, clearly illustrates the widely known EU protein deficit.The EU imports annually around 17 million tonnes of crude proteins and 13 million tonnes come from soya. In soya beans equivalent, this corresponds to around 30 million tonnes per year.The feed use dominates the picture: 93% of all uses goes to animal feed and only 7% to human consumption.  Food is a minor market but, as we will see later, it is a dynamic one.



Area shares for protein crops in the EU
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This graph shows where in the EU protein crops are produced and which ones.While oilseeds such as rapeseed and sunflower are most important throughout Europe, other crops have a clear regional feature:Field peas and faba beans are most relevant in northern Member StatesFodder, soya, lentils and chickpeas have larger shares in central, eastern and southern Member States.In addition, their relative importance in agricultural production varies a lot among Member States.When we speak about strategies to boost EU-grown plant proteins a regional focus is crucial…



Three main market segments for plant proteins

Conventional 
compound 

feed 

Premium 
feed Food

Presenter
Presentation Notes
Let’s go now to the different market segments for plant proteins in the EU. Overall, the market has three different segments:Conventional compound feed (by far the largest)Premium feed FoodThe report briefly describes these segments, but I would also like to highlight at this stage, that much more data and evidence is collected in the study, which we will publish early next year. 



Conventional Compound Feed
• By far the largest outlet for plant proteins 

(more than 75%)
• Growth rates for compound feed 

will slow down, to 0,3% 
per year until 2030

• Higher growth rates for animal 
products in Eastern Europe

• Most dynamic sectors are feed for 
poultry and dairy

• Market mainly price driven
• Limited prospects for EU-grown protein crops  
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Let’s look at the main features of the conventional compound feed market.The conventional compound feed market is by far the largest outlet for plant proteins, and counts for more than three-quarters of the total volumes. While annual growth rates are still positive, growth will slow down in upcoming years. In the agricultural outlook, we expect a rate of around 0,3% per year until 2030.The graph in this slide shows how animal production will develop in the EU until 2030 and growth rates are significantly higher in Eastern Europe, in particular for poultry, eggs and pigmeat.These are the most dynamic sectors for feed demand in the years to come.The market is mainly price driven and producers search for the best “value for money” as regards protein and amino acid content in their feed ratios.Year round availability is also an important factor in choosing feed from this market.This means fairly limited prospects for EU-grown protein crops, practically no prospects for production sites close to main ports but potentially interesting for landlocked regions (e.g. in Hungary), which are favourable for soya production.  



Premium Feed
• Share of non-GM feed is growing dynamically 

(2012 11% in EU, in 2018 ?) 
• Also substantial growth rates in organic production of animal products, 

on average 10%
• Shares of organic dairy production surpass 10% in some Member States 
• Main features: growing demand for sustainably produced animal 

products, labelling new regional supply chains but also possibility to use of 
existing supply chains, sourcing issues/year-round availability not ensured
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The premium feed market looks quite different:The demand of non-GM feed is growing dynamically. According to a JRC study, 11% of compound feed in the in EU was non-GM in 2012. How much is it in 2018, we do not have figures at EU level, but the developments in some Member States indicate that this share will keep going up.  [A recent study of Rabobank indicates that 14% of soya beans produced globally are non-GM, but only 25% are traded internationally for which the EU is a key destination market.]Also substantial growth rates in organic production of animal products, on average 10%, although very large differences for products and Member States.Shares of total production in dairy surpass 10% in some Member States, while for other products in some regions, the market is practically non-existent.Trends that help develop these segments are a growing demand for sustainably produced animal products and the use of labels and brands (partly voluntary).the establishment of regional supply chains with a focus on locally sourced feed while also having the possibility to use existing supply chains for conventional compound feed. The latter is particularly true for the non-GM feed segment. However, sourcing and year-round availability is still a limiting factor.



Premium feed: the example of Austria

 

Case study:

• Situation estimated for 2018 for 
feed used in different animal 
sectors

• Austria among top users of 
premium feed

• Will other Member States 
follow a similar trend? 
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A leading example for the EU is Austria: Results from the market study, i.e. the case study for Austria shows quite impressive shares for organic and non-GM feed for producing different animal products. Shares of close to 100 of non-GM feed have a strong impact on feed ratios, sourcing of protein products and supply chains. Similar trends can be observed, for instance,  in Germany. �However, will other Member States follow or will this remain a regional feature? And what are factors facilitating and impeding such developments?Overall, as concluded in the report, this market segment, in volume, seems to provide best opportunities for EU producers in the short and medium term.I am looking forward to hearing your views on its growth potential for the coming years.



Food segment
• Small market with promising prospects: e.g. dairy and meat alternatives

11% and 14% per year
• Pulse-rich diets become more 

popular through changing diets 
(in some Member States)

• The different outlets still status 
of niche markets

• Interest of major food companies 
and retailers

• Trend driven by flexitarians
• High profit margins but need to further build supply chains
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As third segment, I would like to give you some facts about the food segment:To date it is a small market with promising prospects: e.g. dairy and meat alternatives  grow with 11% and 14% per year, as you see in the graph on the right.Pulse-rich diets become more popular through changing eating habits, however after having lost popularity over the many decades.�And in some Member States, whose diet is traditionally rich in pulses, such as Italy and Spain, consumption is rather stagnating or even decreasing. On the other hand, we observe a high interest of major food companies and retailers. It is much easier these days to find dairy and meat alternatives in major supermarkets. This trend is largely driven by flexitarians, consumer who want to reduce their share of animal products in their diets without respecting strict vegetarian or vegan diets.Overall, the different segments in the food market are often still at the level of niche markets. Further growth also often requires building new supply chains and the sourcing of raw material again is determining factor for its development. In the longer run and keeping in mind its dynamic growth, also this market outlet is expected to increasing opportunities for plant proteins produced in the EU.



Agronomic, environmental and climate 
benefits of legumes

Benefits: 
• Fertilising effect in crop rotation
• Increase yields of following crops
• Improve soil condition 
• Break pest cycles
• Positive effects on biodiversity

Challenges: 
• Yield variability and yield gaps
• Relatively demanding on agronomic 

practices (pest and weed control)
• Low agronomic expertise
• Environmental benefits not 

automatic
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Let me now briefly summarise the chapter on “Agronomic, environmental and climate benefits of legumes”.It is clear that a report of 15 pages can only highlight the broad categories. As for the benefits the report in particular identifies:Fertilising effect in crop rotationIncrease yields of following cropsImprove soil condition Break pest cyclesPositive effects on biodiversityHowever, there is also a general understanding among experts, that these benefits are still not sufficiently recognised and realised in EU agriculture.One reason is certainly the agronomic challenges linked to growing protein plants, such as theirRequirements for pest and weed controlYield variability and yield levelsIn many regions, agronomic expertise is rare among farmers to successfully integrate protein crops. Hence, more investments in research, breeding, better cooperation, technical  advice and closing knowledge gaps will be key factors in increasing the production of protein crops. You will hear more about this in the next two panel discussions.



• Main CAP instruments supporting protein plants:
Greening: 27 Member States allow legumes on EFA area
Rural development programmes with AECM

• VCS: 16 Member States use VCS in 2019 
Research: EIP-AGRI (14 programmes) & 
Horizon2020 (4 programmes)

• In addition Member State initiatives, e.g. 
national plans in Germany, France and Poland

• National Policy initiatives closely linked to protein, e.g. 
Dutch Food Policy and Danish National Bioeconomy Panel

• European Soya Declaration

Policy instruments and initiatives today
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Since 2013, we have experienced strong growth in the area of protein crops (triple) and soya (double), mainly caused by favourable market conditions and a supporting CAP. Within greening 27 Member States have included legumes a possibility to fulfil EFA requirements. 37% of the EFA are legumesAlso 3 million ha are notified under Agro-environmental schemes under the rural development to support famers to incorporate legumes in crop rotation or maintaining green cover to improve soil and water quality in specific areas.�For 2019 16 Member States have notified Voluntary Coupled Support for different proteins crops. (12% of VCS budget).�Another important policy instrument is Research, both Horizon 2020 and the European Innovation Partnerships in Agriculture, which is a joint programme of Horizon 2020 and Rural Development. In total 18 programmes support protein plants.During the work on the report, the colleagues in DG AGRI have discovered several initiatives at national and regional level, let me highlight some of them. Germany: Demonstration networks for soya, pulses and lupins. Agro-environmental schemes and a broad stakeholder dialogue. France: Reinforcing supply chains, or as they call them filieres.Poland: Research on varieties adopted the regional circumstancesOther Member States, like the Netherlands and Denmark integrate proteins in large national policy strategiesFinally, the European Soya Declaration of last year, in which 14 Member States have committed themselves to promote sustainable soya and other legume production in the EU.



Conclusions

Main drivers for future development of EU-grown plant proteins:

• Relative competitiveness versus other crops and non-EU plant proteins
• Supply chain development and producer organisations
• Recognition of legume’s contribution to environmental and climate targets 
• Evolving consumer behaviour and preferences
• Influence of other policies and debates in society (deforestation, SDGs, 

Renewable Energy Directive, European Bioeconomy Strategy)
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The report identifies a number of drivers linked to economic opportunities, environmental objectives and consumer preferences. How these developments will continue in the future, will depend in particular onhow economically interesting it will be for European farmers to grow plant proteins (better varieties and farm advisory are key here).how effectively supply chains will develop, especially in regions with high potential but a less developed regional agri-food sector.And how much the positive contribution of legumes to reaching environmental and climate goals will be recognised.Finally, plant proteins and in particular the origins of imported raw material increasingly come to the fore in other policy areas, such as deforestation, SDGs, or the Bioeconomy Strategy.



Five options for further action:

• Use opportunities in proposed future CAP: support 
Member States in integrating them in strategic plans 

• Continue to boost competitiveness through 
Research and Innovation

• Improve market analysis and transparency
• Promote benefits of plant protein for nutrition, 

climate and environment
• Increase sharing of knowledge/best practice

Way forward 
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As said before, the further development of plant proteins is first and foremost a question of economic opportunities for European farmers. �To help unlock this economic potential a joint effort of the EU, Member States, stakeholders and researcher will be the most effective way forward. As regards the contribution of the Commission, the report outlines five areas of action and Commissioner Hogan will speak more about this tomorrow morning.As most of you have the report in front of you now, let me only say a few concluding words about how we see the European Commission’s contribution:The most important are the opportunities within the proposed future CAP: The CAP plans allow to systematically integrate plant proteins in the CAP instrument mix, adapted to regional specificities. DG AGRI plans to provide expertise and technical support in its design.Of course we need to continue to boost competitiveness through Research and Innovation. The Horizon Europe proposal provides opportunities and a significantly higher budget.DG AGRI will work on a better market analysis and transparency. This market is complex and quantitative analysis is not straightforward at EU level.Furthermore, I believe that intensified promotion of the benefits of plant protein for nutrition, climate and environment is needed, using the EU promotion policy and the communication tools at our disposal.Finally, sharing knowledge and best practices has always been a powerful tool in boosting a policy objectives. The EIP-AGRI demonstrates this already successfully and we think that the sector would benefit from a wider approach covering different actors in the chain and bringing together the different regional and national initiatives. Thank you very much for attention.
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